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2. Management 
 

 
 

2019, Ahmedabad, India. 

 Flora Fang Jia, Yao Qin. Gaining Institutional Capital in Uncertain Institutional Environment, 

14th Annual International Conference on Management. 14th Annual International Conference 

on Management, Athens, Greece, Athens, Greece, June 2016. 

 Yao Qin, Linda Shi, Barbara Stöttinger. The New Kid on the Block – How Do Demand 

Drivers for Shanzhai Products Differ from Counterfeits. 2015. Annual Conference of 

CIMaR—in Vienna Austria. 

 

Research Funding   

 Bi-culture influences on consumers’ buying intention, PI, MUST Faculty Research Grants, 

2022-2023. 

 Shanzhai business strategy analysis, PI, MUST Faculty Research Grants, 2019-2020. 

 Consumers’ acceptance of Mobile Medical Applications, CO-PI, National Ministry of 

Education -Hong Kong and Macao Exchange Program, 2018-2019. 

 Consumers’ responses toward Shanzhai products, PI, MUST Faculty Research Grants, 2017-

2018. 

 Consumers’ responses toward copycat brands, PI, MUST Faculty Research Grants, 2014-2015. 

  


