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Academic Qualification  

2001-2006   Ph.D.: City University of Hong Kong, Public Policy; 

1997-2000   Master: Shenzhen University, Political Economy; 

1988-1992   BS/BA: Peking University, Mathematics. 

 

Working Experience 

2013-present   Assistant Professor/Macau University of Science and Technology; 

2008-2013     Administrative Staff/Keeptime Industrial (Asian) Limited; 

2005-2008     Research Associate/Senior Research Associate/Instructor II/ City University 

of Hong Kong; 

2000-2001     Lecturer/ Shenzhen University; 

1994-1997     Administrative Staff/ Shenzhen Strong Information Limited; 

1992-1994     Staff/Hunan Foreign Trade Base Construction Company. 

 

Teaching Activities  

Industrial Economics, Managerial Economics, Microeconomics, Public Management, 

Political Science. 

 

Research Interest 

Regional Economic Development in China, Social Transformation and Social Policy in 

China, Public Management, Industrial Organization 
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Selected Journal Papers 

Yang Wenjie, Jiang Xiaoyang and Zhu Shunho (2022), An Empirical Study on the Influence of 

Industrial Structure and Macroeconomic Instability on Economic Growth —— Taking 

Guangdong Province as an Example, Statistics and Decision Making, 2022(10). [CSSCI] 

Jing Hua Zhang, Haomin Zhang, Chengkun Liu, Xiaoyang Jiang, Zhang Hongmin and Ojo 

Iwaloye (2020), Association between Religion and Health in China: Using Propensity Score 

Matching Method. Religions 2020, 11(1),37.  

 

Zhang, JH; Zou, WC; Jiang, XY (2019), One Religion, Two Tales, Religion and Happiness in 

Urban and Rural Areas of China, Religions, September 2019. 

 

Jiang Xiaoyang (2018), "Analysis of Opportunities, Roles and Problems of Macau in 

Participating in the "The Belt and Road Initiative ", Journal of The Belt and Road Studies, 

No.1, pp46-63, Social Sciences Academic Press (China). 

 

Major Conference Papers 

Wang, S., Jiang, X., Li, Y., & Zheng, B. (2020). The Effects of Perceived Selling Behavior on 

Consumer Revisiting Intentions: the Moderating Role of Patronage Motivations and 

Frequencies. In Zhilin Yang (Ed.), 2020 China Marketing International Conference 

Proceedings (pp. 333–352). Asian Business Association. 

 

Other Professional Activities. 

N/A 

 

Honors/Awards. 

N/A 

 

 

  


