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Academic Qualification  

2010 - 2014 Ph.D.: The Hong Kong Polytechnic University, Industrial and      

                  Systems Engineering 

2006 - 2009 Master: Nankai University, Systems Engineering 

2002 - 2006 BA: Xiangtan University, Automation 

 

Working Experience  

 

Teaching Activities  

Applied statistics; Business statistics; Electronic commerce; Information technology 

service management 

 

Research Areas 

Computational modelling and optimization; Artificial intelligence; New product 

design and development; Opinion mining; Analysis of dynamic customer preference 
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2013 - 2017    Research Associate /The Hong Kong Polytechnic University 
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Other Professional Activities 
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